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January 16, 2004 
 
 
 
Paul Clanon 
Director, Energy Division 
California Public Utilities Commission 
505 Van Ness Ave. 
San Francisco, CA  94102-3298 
 
RE:   CPUC Decision (D.) 03-08-067, in Rulemaking 01-08-028 
 ENERGY STAR CFL Ethnic Grocery Program  
 Proposal Numbers 1256-04 (SDG&E) and 1257-04 (SCE) 
 

Dear Mr. Clanon: 

Ecos Consulting is herewith providing electronic copies of information that was also submitted in hard 
copy today. We provided hard copy and electronic submittals because we wanted to be sure you were 
able to view supporting graphic and audio-video materials addressing the issues identified in your letter.  

Enclosed you will find the following: 

• Letter response to staff issues raised by Commission staff in your letter 
• Letters of support from ethnic groceries 
• Samples of the program’s use of ethnic press including grocery store newspaper advertisements 

and a Chinese language TV news clip. The clip was included on the CD submitted with the hard 
copy and is also accessible via a hyperlink provided in the following response letter. 

• Ecos Consulting’s 2003 Third Quarter Program Report 
 

Thank you for this opportunity to respond to staff concerns. This program deserved the high Primary 
Score. The response addresses the staff concerns and should elevate the Secondary Score.   

If you have any questions about the information provided here, please contact me at (626) 915-2272.     

Sincerely,  

 

 
 

 
Therese Fisher 
Senior Program Manager 
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January 16, 2004 
 
 
 
 
Paul Clanon 
Director, Energy Division 
California Public Utilities Commission 
505 Van Ness Ave. 
San Francisco, CA 94102-3298 
 
RE:  CPUC Decision (D.) 03-08-067, in Rulemaking 01-08-028 
 ENERGY STAR CFL Ethnic Grocery Program  
 Proposal Numbers 1256-04 (SDG&E) and 1257-04 (SCE) 
 
Dear Mr. Clanon, 

Thank you for your recent letter explaining the Commission staff’s concerns regarding our 
program proposal and for giving us an opportunity to provide additional information. This 
program deserved the high Primary Score it received. The response addresses staff concerns and 
should elevate the Secondary Score. We will first provide supplemental program background 
information that generally addresses staff concerns and then specifically respond to the five 
concerns raised in your letter.   

Background 

Sea Palace Market started as a small store in Norwalk 20 years ago, and over the years it has 
expanded to two grocery stores. Mr. Chang is the single owner for both stores. He is a typical 
ethnic grocery store manager, born in Taiwan, who is bilingual in Chinese and English and works 
10 hours a day, 6 days a week. Many of the employees that work in the store have very limited 
English-speaking capabilities. His first generation Chinese customers do not speak English. The 
cashier’s native tongue is usually Chinese. The two stores have never stocked CFLs and never 
participated in an energy efficiency program. Mr. Chang initiated his involvement in the 
program with a CFL giveaway rather than selling them as a strategy to attract more shoppers 
to the store to buy more groceries. In his later promotions, he sold low-priced CFLs at a profit. 
Mr. Chang says, “The program has been a huge success for the store and for our customers”.   

The small ethnic grocery store is a community institution. It is the place where many non-
English-speaking California rate payers meet and do their shopping. The stores are frequently 



sole proprietorships owned locally and operated by owners, managers and staff who are not 
fluent English speakers. The customer base consists of non-English-speaking, Asians and 
Hispanics and frequently includes lower income families. These are customers who can truly 
benefit from energy savings but have not been exposed to the opportunity. These markets and 
customers have been untouched by the PGC-funded efficiency programs. CFLs are a low cost, 
highly cost-effective, easily installed measure that can be stocked in these small stores. They 
are the perfect vehicles for delivery of energy efficiency messages and savings to this customer 
segment.  

In 2002-03, the launch of the Ethnic Grocery and Hardware Program brought CFLs and energy 
efficiency education to these markets for the first time. For the business owners, promoting 
CFLs has proven to be a valuable marketing tool for their businesses. Many early program 
participants are now efficiency converts who look forward to continuing the promotions they 
were able to offer in the first phase of this program. For a majority of their customers, this 
program is their first introduction to the potential for energy savings in their homes. Exposure 
through these markets and the ethnic media used by this program has provided a level of 
visibility and accessibility for PGC-funded efforts that did not exist before. The program, so 
successfully received in 2002-03, needs to maintain the existing relationships and extend its 
reach in 2004-05 so that the Flex Your Power message and energy savings get delivered 
equitably and appropriately to these hard-to-reach utility customers.  

We have successfully demonstrated our ability to forge new relationships and expand the 
market for CFLs through our 2002-03 programs for ethnic grocery and rural hardware stores. 
The program achieved 150 percent of its savings goal within the compressed timeframe of the 
2002-03 programs. The large potential benefits of our proposed program were recognized by 
the staff and reflected in the very high scores we received with respect to the primary criteria 
set forth in D.03-08-067. The program complemented and extended the reach of the utility 
programs and, through effective collaboration, we avoided any overlap.  

Our proposed 2004-05 program, aimed at ethnic groceries, is designed to increase the 
awareness of energy efficiency by providing reduced price CFLs to these hard-to-reach 
customers as a vehicle for inspiring greater usage of energy efficient products and technologies. 
Introduction of easy-to-use, low entry cost products are the first step in educating consumers 
and sparking their demand for more information and energy efficient products. This is a 
particularly strategic market intervention, as neither these customers nor these retailers have 
been adequately reached through past utility program efforts.  

By combining a reduced-price CFL with language-appropriate brochures and marketing of the 
Flex Your Power program, the Ethnic Grocery Program is going where utility programs have not 
gone before and educating customers that shop only at ethnic groceries, read only language- 
specific media, listen and watch only language-specific broadcasts. The utility programs are not 
providing the education and outreach that the Ethnic Grocery Program has specialized in for 
the past two years. Please note that our proposal describes how this program leverages and 
extends Flex Your Power and has received enthusiastic support from the Flex Your Power team.   

This program has a strong constituency among the 319 ethnic grocers it currently serves (see 
testimonial letters attached), 90% of which have not participated in any utility programs. There 
is a strong case to be made for continuity with these market actors and the customers they 
serve. In 2004-05, the program will be extended to additional ethnic markets not served by 
current PGC-funded offerings.  
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Responses to Specific Concerns 

With that background, we would like to respond to the specific concerns cited in your letter. 
Items 1-5 below respond to the five bullets on the second page of your letter. 

• 1. The proposed program will complement lighting programs offered by other 
providers. According to the CPUC’s recent order, SCE and SDG&E will be delivering 
upstream lighting incentive programs. These programs will allocate incentive funds to 
lighting manufacturers, who will then provide discounted lighting products to retailers. 
We agree that this type of low-cost upstream design is an efficient way to allocate a 
large sum of funds quickly and to push a significant quantity of products into high-
volume retail stores. However, such programs are not well suited to penetrate smaller 
specialty retailers, especially those not experienced with utility programs. The utility 
programs do not provide retail staff training or appropriate language point of purchase 
(POP) materials. Samples of appropriate language POP materials were submitted with 
the hard copy proposal. The utility programs do not help retailers with promotions like 
the weekend sidewalk sale events and product demonstrations the Ethnic Grocery 
program performs. These programs also do not conduct outreach or advertising in the 
sometimes small, language-specific news periodicals or broadcasting outlets we have 
used extensively (see item 3 below). As described in our proposal, the Flex Your Power 
campaign will use this program to extend its reach to this sector.  
The Ethnic Grocery program is designed specifically to reach the small ethnic grocery 
retailer, and our unique portfolio of services (including in-person recruiting visits, 
ongoing store visits and employee training) is much needed and appreciated by these 
retailers (see attached letters of support). As noted in the introductory paragraph to this 
letter above, these markets and customers are not currently reached by the utility 
programs and have not seen the benefits of PGC-funded efforts to date. The 2004-05 
program will deliver kWh savings, energy education and the Flex Your Power message to 
these hard-to-reach markets and communities.   

In order to absolutely ensure that there is no overlap with planned utility upstream 
programs, we propose to divide potential ethnic grocery retailers into three categories 
based on their CFL market maturity, i.e., (1) larger and/or experienced retailers such as 
Ranch 99 Markets; (2) smaller/less experienced retailers who participated in the 2002-
03 phase of the program; and (3) new grocery retailers that have yet to participate in a 
utility program.  

While there has been virtually no overlap to date, to guarantee there is none in 2004-
05, we would recommend a collaborative approach and a slight program redesign to 
confirm that the IOU’s continue to focus their upstream efforts on the most mature, 
higher volume retailers, while the Ethnic Grocery program focuses on the other two 
categories that need the additional support our program delivers with proven 
effectiveness.  

2. There is a need to promote energy efficiency in ethnic grocery markets. CFLs may 
have achieved some penetration (2-4%) and visibility in the English-speaking markets of 
Southern California, but for the target customers of this program, there has been little 
visibility beyond the achievements of this program over the past two years. These 
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consumers are considered hard-to-reach precisely because they do not utilize 
traditional media and require special efforts of communication in their own language 
and media. This program fills the gap left by more broadly targeted utility programs. 
Targeting ethnic grocery stores is an important and necessary program objective to 
ensure PGC funds provide benefits to hard-to-reach ethnic customers who might not 
otherwise be reached by other program efforts. In fact, market response during our 
current extension period, even with reduced incentives, has been robust, indicating that 
these markets are still hungry for the program’s assistance. As noted above, CFLs are the 
ideal vehicle for delivery of efficiency and Flex Your Power messages in this market 
since they are a low cost, highly cost-effective, easily stocked and installed measure. In 
addition, though CFL market penetration in California has grown steadily in recent 
years, it is still a small fraction of total light bulb sales,1 demonstrating that continued 
efforts in support of this technology are still warranted. CFLs are the most cost effective 
measure in the residential sector and are considered a major efficiency resource in 
California and in other regions with mature efficiency programs histories (like the 
Northwest and Northeast). They will continue to be an effective way to spend PGC 
funds for some time until they gain broader acceptance and much larger market 
penetration.   

3. The proposed CFL program will be coordinated with local ethnic organizations. 
The program was designed as a retail-based, not a community-based, program, but the 
community involvement and engagement with ethnic media has been a strong 
component throughout the program.  

During the initial launch of this program in 2002, we performed outreach to ethnic 
chambers of commerce (e.g., Vietnamese, Korean and Hispanic) and we maintain 
contacts at each. Like many small businesses, we found that few of the ethnic groceries 
were members of these organizations, and the organizations were not well suited to 
assist the program’s mission. 

Promotions that we help retailers design are frequently community events, including 
sidewalk sales, demos and promotions attached to holidays. The 2002-03 program 
hosted a booth at the Harvest Moon Festival, a multi-Asian cultural event, which 
included a bulb give-away and promotion opportunity for the participating retailers. 
Due to the success of this pilot community event, we will plan to do at least ten more 
of these types of events in the 2004-05 program.   

Our outreach program has used the ethnic media significantly, including coverage and 
advertising in the following ethnic newspapers, television and radio stations: 

Little Saigon News    Chinese Radio AM 1300 
La Opinion      Chinese Radio AM 1600 
Channel 18 KSCI-TV     Joogang Newspaper 
Nguoi Viet Newspaper    Saigon Post 
Little Saigon Radio    Spanish Radio KRCD- FM 
Chinese Daily News     Spanish Radio KTNQ - FM 
Hankook Newspaper     World Journal Chinese News 

                                                  
1 CFL penetration was at approx 5% in 2002 in the California market (2002 California Lamp Trends, Itron) falling 
off a peak of 8% during the 2001 electricity crisis. Penetration is much lower in the non-English speaking markets.  
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Spanish Radio AM 1040    Angkor Borei News 
Viet Tide Newspaper     Weekly Press 
Korea Times      Vietnamerican Weekly  
Korea Central Daily 

 
We have attached samples of grocers’ advertisements in ethnic media. In the support 
letters, grocers reveal how they learned about the program through ethnic media.  

 

A video clip of Chinese language television coverage 
of the program is included on the CD that was 
submitted under separate cover and is also accessible 
via this hyperlink. (Please note: this may take several 
moments to download.) 

 

Though not specifically highlighted in our initial proposal, we intend to continue to 
work closely with appropriate community-based and ethnic organizations and media to 
reach new ethnic grocery retailers, and to better promote CFLs to ethnic customers. We 
will extend contacts with community-based organizations in the proposed program as 
we add more events and will partner with groups such as the 2,500-member Los 
Angeles Korean-American Grocery Association to extend our reach in the Korean 
markets.  

4. Past Ecos performance under CPUC-funded efforts has been successful. Upon 
learning of CPUC concerns in this area from your letter, we immediately contacted the 
contract manager for the ENERGY STAR CFL Program for Small Hardware and Grocery 
Retailers. She confirmed that the reporting issues that occurred in the early part of the 
program were minor and had all been addressed as of our third Quarter 2003 report. 
(See attached report.) Our performance has in fact been exemplary, with the ethnic 
grocery program reaching 150% of its savings goal. Ecos has been recognized by SCE for 
our responsiveness and support for program evaluation work and audits. Our CPUC-
funded program work for LiteWash in Southern California exceeded goals before the 
close of 2003 and our LiteVend program is on track to meet or exceed them by the end 
of the 2004 extension. 

5. The proposed program is a good use of limited PGC funds. When funds are limited, 
the arguments for program like this one include: cost-effectiveness, focus on hard-to-
reach populations; use of multiple languages; building on past successes and 
incorporating new ideas; the enormity of the remaining market for CFLs; and, perhaps 
most importantly, the Commission’s emphasis on program continuity and stability of 
currently successful programs. As indicated before, we have attached letters from 
various program participants emphasizing the strong support for the program, the lack 
of penetration by this key efficiency measure in this market segment and the need for 
continuity.  

The Ethnic Grocery Program meets the following goals stated in D.03-08-067 – maximized 
energy savings, strong cost effectiveness, equitable geographic distribution, diversity of target 
markets, diversity of program offerings and multiple languages.  
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We hope that based upon these additional considerations, the evidence of community 
involvement, use of community outreach vehicles and the support for the program 
demonstrated by the attached letters from ethnic grocers, the CPUC will reconsider the 
secondary ranking and continue this program based upon its very high primary score.   

If you have any additional questions about the information provided in this letter, please 
contact me at (626) 915-2272.   

Sincerely,  

 

Therese Fisher 
Senior Program Manager 
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PY 2002 - 2003 CPUC Energy Efficiency Programs 
Quarterly Reports Narrative Template 

 
Program Implementer Name:  Ecos Consulting, Inc. 

Program Title: ENERGY STAR® CFL Program for Small Hardware and 
Grocery Retailers 

Program Reference Number: 258BC-02 
Quarter: 3rd – 2003 

Period Covered by this Report: 7/01/03 to 9/30/03 
  
 

Section I. Program Overview 
 
The ENERGY STAR® CFL Program for Small Hardware and Grocery Retailers (Program) 
is designed to increase the sales of ENERGY STAR qualified compact fluorescent 
lamps (CFLs) in small hardware and grocery stores which have been underrepresented 
in past utility programs.  The Program targets hard-to-reach residential customers by 
concentrating Program activities on rural hardware stores and ethnic grocery markets 
that serve non-English speaking customer in the Southern California Edison (SCE) and 
San Diego Gas & Electric (SDG&E) service territories.   
 
The Program provides flexible incentives to eligible hardware and grocery stores that 
can be used to reduce retail prices and conduct consumer marketing activities.  
Targeted point-of-purchase educational materials in Spanish, Chinese, Vietnamese, 
and Korean will be installed in participating stores to educate non-native English 
speaking customers about the benefits of ENERGY STAR CFLs.                    

 
 

Section II. Program Summary Data 
 
1. Program Expenditures 
 

The table below contains a summary of program expenditures for 3rd Quarter 2003 
activity.    
 

Table 1a – 3rd Quarter - 2003 Expenditures 

Labor      SCE SDG&E Total 

 A - Planning/Design/Mgmt          22,839.94         10,259.06            33,099.00  
 B - Mgmt/Supervision          36,335.37         28,072.63            64,408.00  
 C - Clerical                959.28              404.72              1,364.00  
 D - Implementation            124,971.41         35,989.09          160,960.50  
Total Labor          185,105.99         74,725.51          259,831.50  
         
Travel & Mileage              5,318.42           2,102.20              7,420.62  
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Materials & Handling             3,165.63           1,083.23              4,248.86  

         
EM&V Expenses              5,967.93           2,139.57              8,107.50  
         
Incentive Payments          653,960.00       137,500.00          791,460.00  
         
         
TOTALS      853,517.97 217,550.51 1,071,068.48 
         
Total Expenditures in the Quarter (Excluding EM&V):      847,550.04       215,410.94       1,062,960.98  
 

 
 

Table 1b – 3rd  Quarter - 2003 Payment History 

Data covers activity of:  Qtr 3, 2003  

     
     

Date Check # SCE SDG&E Comment 
7/31/2003 2176845         406,200.00  Committed Funds Payment 
7/31/2003 2176845  90,900.00 Committed Funds Payment 
8/19/2003 2189184         155,000.00  Committed Funds Payment 

          
Totals for Quarter 3:       561,200.00        90,900.00   
     
     
Data covers activity of:  Payments prior to Qtr 3, 2003 
     

Date Check # SCE SDG&E Comment 
6/23/2003 2153159 598,960.00  Committed Funds Payment 
6/16/2003 2151265 650,555.00  Committed Funds Payment 
6/16/2003 2151265  80,395.00 Committed Funds Payment 
6/13/2003  426,313.77  Quarterly Payment 
6/13/2003   151,571.77 Quarterly Payment 
5/12/2003 2131012  140,772.70 EM&V Contract Payment 
5/12/2003 2131012 392,659.30  EM&V Contract Payment 
8/13/2002 15 983,801.00  Original Payment 
8/13/2002 14  349,781.00 Original Payment 

     
     

Total Payments to Date: 
  
3,613,489.07     813,420.47   
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2. Energy Savings and Demand Reduction 
 

As of this quarter, Ecos Consulting is updating its reporting of energy savings. We 
are reporting each type of CFL, quantities, and corresponding kWh and kW savings 
for rebates that have been paid.   We have gone back to the beginning of the 
program and have adjusted numbers for the quarters to reflect the actual number of 
units for which rebates have been paid and activities completed to be consistent with 
the PIP Workbook.  The updated information for the previous quarters can be found 
in Attachment 1. 
 
For the current (3rd) quarter, energy savings reductions achieved by paid rebates 
and completed activities for both the SCE and SDG&E service territories total over 
7.6M kWh and over 2,200 kW based on PIP methodology.  The Program utilizes a 
net to gross ratio of .80 and kW savings are calculated non-coincident demand.  
Tables 2a and 2b provide detail for 3rd Quarter energy savings for both SCE and 
SDG&E territories respectively. Tables 2c and 2d provide Program to Date (PTD) for 
both territories as well.  Table 2e shows where the total program stands against our 
energy savings goal for both territories. 
 
 

Table 2a – SCE 3rd Quarter 2003 Energy Savings for shipped and paid units only - 
based on PIP methodology  

             Measure Units 
Shipped  

(Paid) 

Net 
kWh/Unit 

Total Net kWh  Peak 
kW/Unit 
Savings 

Total Net kW  

CFL - 14 watt 23,616 46.4 1,095,782 0.0139 328 

CFL - 15 watt 22,130 45.4 1,004,702 0.0136 301 

CFL - 16 watt 0 44.4 0 0.0133 0 

CFL-18 watt 0 57.5 0 0.0172 0 

CFL – 20 watt 30,230 55.5 1,677,765 0.0166 502 

CFL – 23 watt 15,230 77.7 1,183,371 0.0233 355 

CFL - 25 watt 17,550 75.7 1,328,535 0.0227 398 

CFL - 26 watt 0 74.7 0 0.0224 0 

Total 108,756   6,290,155  1,884 
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Table 2b – SDG&E 3rd Quarter 2003 Energy Savings for shipped and paid units only - 
based on PIP methodology  

 Measure Units 
Shipped  

(Paid) 

Net 
kWh/Unit 

Total Net 
kWh  

Peak 
kW/Unit 
Savings 

Total Net kW  

CFL - 14 watt 0 46.4 0 0.0139 0

CFL - 15 watt 11,146 45.4 506,028 0.0136 152

CFL - 16 watt 0 44.4 0 0.0133 0

CFL-18 watt 0 57.5 0 0.0172 0

CFL – 20 watt 13,652 55.5 757,686 0.0166 227

CFL – 23 watt 5,951 77.7 462,393 0.0233 139

CFL - 25 watt 10,251 75.7 776,001 0.0227 233

CFL - 26 watt 500 74.7 37,350 0.0224 11

Total 41,500  2,539,458  761
 
 
 

Table 2c –  SCE - PTD Energy Savings for shipped and paid units only -  
based on PIP methodology  

 Measure Units 
Shipped  

(Paid) 

Net 
kWh/Unit 

Total Net kWh  Peak 
kW/Unit 
Savings 

Total Net kW 

CFL - 14 watt 40,272 46.4 1,868,621 0.0139 560

CFL - 15 watt 237,879 45.4 10,799,707 0.0136 3,235

CFL - 16 watt 3,520 44.4 156,288 0.0133 47

CFL-18 watt 11,090 57.5 637,675 0.0172 191

CFL – 20 watt 77,783 55.5 4,316,957 0.0166 1,291

CFL – 23 watt 69,562 77.7 5,404,967 0.0233 1,621

CFL - 25 watt 38,974 75.7 2,950,332 0.0227 885

CFL - 26 watt 400 74.7 29,880 0.0224 9

Total 479,480   26,164,426  7,838
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Table 2d –  SDG&E - PTD Energy Savings for shipped and paid units only -  
based on PIP methodology  

Measure Units 
Shipped  

(Paid) 

Net 
kWh/Unit 

Total Net 
kWh  

Peak 
kW/Unit 
Savings 

Total Net kW  

CFL – 14 watt 3,312 46.4 153,677 0.0139 46

CFL – 15 watt 43,050 45.4 1,954,470 0.0136 585

CFL – 16 watt 280 44.4 12,432 0.0133 4

CFL-18 watt 80 57.5 4,600 0.0172 1

CFL – 20 watt 32,942 55.5 1,828,281 0.0166 547

CFL – 23 watt 21,671 77.7 1,683,837 0.0233 505

CFL – 25 watt 21,037 75.7 1,592, 501 0.0227 478

CFL – 26 watt 1,190 74.7 88,893 0.0224 27

Total 123,562  7,318,690  2,193

 
 
 
 

Table 2e -  PTD Energy Savings to % Goal 

 
 
 
 
 
 
 
 
 
 

Commitments for the 3rd Quarter are provided in Tables 2f and 2g for SCE and 
SDG&E respectively.  We elected to provide these in separate tables and not 
include the potential energy savings in the quarterly and PTD numbers above.  We 
based this decision on program history, where we feel there is too much uncertainty 
in the numbers until all program activities (including invoice processing) are 
completed.  The actual shipped and paid numbers for the 3rd Quarter will be updated 
in the next report. 

 
 
 
 

Utility Net kWh 
Savings 

% of Goal .kW Savings % of Goal 

SCE 26,164,426 114.9% 7,838 92% 

SDG&E  7,318,690 98.9% 2,193 79.2% 

Totals 33,483,116 111% 10,031 88.9% 
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Table 2f – SCE 3rd Quarter Commitments 

Measure Units 
Committed 

Net kWh/Unit Total Net kWh  Peak kW/Unit 
Savings  

Total Net kW  

CFL - 14 
watt 

0 46.4 0 0.0139 0

CFL - 15 
watt 

70,163 45.4 3,185,400 0.0136 954

CFL - 16 
watt 

0 44.4 0 0.0133 0

CFL-18 
watt 

0 57.5 0 0.0172 0

CFL – 20 
watt 

15,170 55.5 841,935 0.0166 252

CFL – 23 
watt 

18,170 77.7 1,411,809 0.0233 423

CFL - 25 
watt 

1,500 75.7 113,550 0.0227 34

CFL - 26 
watt 

0 74.7 0 0.0224 0

Total 105,003   5,552,694   1,663

 
 

Table 2g – SDG&E 3rd Quarter Commitments 

Measure Units Committed  Net kWh/Unit Total Net kWh  Peak kW/Unit 
Savings  

Total Net kW  

CFL - 14 
watt 

0 46.4 0 0.0139 0 

CFL - 15 
watt 

16,550 45.4 751,370 0.0136 225 

CFL - 16 
watt 

0 44.4 0 0.0133 0 

CFL-18 watt 0 57.5 0 0.0172 0 

CFL – 20 
watt 

2,350 55.5 130,425 0.0166 39 

CFL – 23 
watt 

4,200 77.7 326,340 0.0233 98 

CFL - 25 
watt 

700 75.7 52,990 0.0227 16 

CFL - 26 
watt 

0 74.7 0 0.0224 0 

Total 23,800  1,261,125  378 

 
 
Per the request of SCE, Ecos is also providing the program results for this section using 
SCE’s methodology (3-to-1 ratio) in Attachment 2.  This information is being provided as 
a courtesy to assist in the comparison of data.  Because PG&E has already adopted the 
“4-to-1” rule that our PIP is based upon, it is anticipated that SCE will follow in the 
coming year. 
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3. Program Funds Percentage Goal 

 
One of the Program goals is to award at least 60% of program incentive funds to 
rural hardware and ethnic grocery markets.  A summary of distribution of allotments 
by channel for the Program to date is referenced in Table 3, below.   

 
Table 3 -  PTD Funds Distribution 

Ethnic Grocery Grocery Rural 
Hardware 

Hardware Total Dollars 
Allotted 

% of 
Goal 

$2,538,805 $12,900 $394,050 $89,000 $3,034,755 96% 
 

 
 
4. Unit Count  

 
Shipping activity during the third quarter progressed at an excellent pace.  
Allotments were approved in the 3rd Quarter for 23 projects and nine manufacturers 
combined to ship over 131,056 units.   
 
Please see Attachment 3 – Manufacturer Shipped Report for an overview of activity 
by manufacturer during the third quarter of 2003.  Shipment information is based on 
invoice documentation received and deemed accurate during the 3rd Quarter.  
Following are the unit activity totals as invoiced, by service territory: 

 
Table 4 -  Unit Count 

CFL Units SCE SDGE Total 

3rd Quarter Units Shipped and Paid 108,756 22,300 131,056 

    

PTD Units Shipped and Paid 479,480 123,562 603,042 
 
 
 
5. Rebate and Direct Install Program Summary 

 
Section does not apply.   
 
 

6. Audits/Site Surveys  
  
Section does not apply. 
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7. Training 

 
There were a total of 54 training sessions conducted during the 3rd Quarter.  The 
training efforts have proven to portray the Program in the stores in a positive 
manner.  Once a store employee has gained the necessary knowledge about CFLs 
and information about the Program itself, it is much easier to move forward with the 
other aspects of the program.   Becoming familiar with the store staff makes it easier 
to negotiate merchandise space and to deal with outreach issues.  The duration of 
the promotion (or product in stores) in most cases is short lived. It is imperative that 
the stores gain the necessary training and familiarization of the programs’ other 
aspects.   The stores that chose the training option knew what to expect, such as 
shipping dates, product positioning information and outreach coordination (store 
circular or print ads).  
 
To sum up the training activities in the 3rd Quarter, they can be described as a tri-
lingual success story. This is the first time during this program that the Ecos 
Consulting Field Staff offered trainings to store employees in three different 
languages (Cantonese, English and Spanish).  The result of this information has a 
trickle down effect.  The information goes from one employee to the next, which 
eventually leads to the customer, who hears about the program in their primary 
language. The combination of properly placed POP that relates to the education 
provided, gives the program a unique appeal and serves as a reminder to the 
community that this is a special program.  

 
 

Table 5 – 3rd Quarter Training Summary 

Primary Store 
Language 

# Employees Receiving 
Training 

# of 
Stores  

Training Language  Utility 

Chinese 
(Cantonese) 

18 
(12 in Cantonese) 

4 Cantones e and English SCE. 
SDG&E 

English 5 1 English SCE, 
SDG&E 

Korean 25 4 English SCE 

Spanish 108 
(11 in Spanish) 

16 Spanish and English SCE, 
SDG&E 

Vietnamese 8 2 English SCE, 
SDG&E 

Totals: 164 27 Cantonese, English and 
Spanish 

SCE, 
SDG&E  
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8. Marketing   
 
Marketing activities for the 3rd Quarter included the development of wobblers, shelf 
talkers, and posters  in anticipation of our plans to outreach in the Asian Indian and 
Filipino ethnic grocers.  No quantities have been produced at this time. Please see 
Attachment 4, Ad Templates.  

 
 

Section III. Customer Summary Data 
 
1. Customer Count 
  

To date, the Hardware and Grocery program has put CFLs on the shelves of over 
285 retail stores since the program began in 2002, with approximately 12% of 
incentive funds going to the rural hardware stores and 71% to the ethnic grocery 
markets. Of the ethnic grocery segment, the funds were divided as follows: 60% for 
Hispanic stores, 23% for Chinese stores, 10% for Korean stores, and 7% for 
Vietnamese stores. 

  
 
2. Customer Enrollment  
 

Attachment 5, Participating Retailer List contains the total number of participating 
retailers in the SCE and SDG&E service territories.  Attachment 6 contains the 
approved Reservation Request Forms for the 3rd Quarter 2003. 

 
 
3. Customer Details  
  

Program retail customers are not being tracked and certain assumptions have been 
made regarding their classification based upon shopping habits.  It is assumed that 
retail customers in rural areas are rural residential customers. It is assumed that 
ethnic grocery customers are of the appropriate target ethnic group and are 
purchasing Program CFLs for residential use.  It is assumed that those ethnic 
customers are of average income and live in a range of housing types.  

 
o Customer Language Preference1 

- Chinese   157,620 Units 
- Vietnamese   56,432 Units 
- Korean  62,381 Units 
- Spanish  358,716 Units 

o Structural Category  
- Assumed to be residential  

o Customer Income Level 
- Assumed to be moderate 

                                                 
1 PTD, based on allotted units for both SCE and SDG&E territories 
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o Housing Type 
- Assumed to be all types 

o Rural 
- Attachment 3 shows rural and non-rural retailers in the 3rd Quarter   

o Business with less than 10 employees 
- Not applicable, non-business program  

o Very Small Business 
- Not applicable, non-business program 

o Business Leased Space 
- Not applicable, non-business program 

o Any other characteristics 
- No other characteristics 

 
 
4. Hard to Reach  

Activities in the Rural Hardware segment continued to be curtailed in the 3rd Quarter.  
Reports from SCE indicate that it will be possible for renewed efforts in this market 
to commence during the 4 th Quarter.  SDG&E has indicated that it will most likely not 
be possible for any further program activities in the Rural Hardware segment of their 
territory.  
 
 

Section IV. Program Implementation Status 
 

1. Status of Program Delivery 
The focus of efforts continues to be Ethnic Grocery in both territories.  We have 
been given clearance to allot some units into Rural Hardware in SCE territory but 
SDG&E has not achieved their program goals for the year, so we are restricting 
hardware allotments to SCE territory only.   To date, the Hardware and Grocery 
program has put CFLs on the shelves of over 285 retail stores since the program 
began in 2002.  

 
 

Reservation Requests 
As the program moves towards its conclusion, very few new requests are being 
received and the bulk of the allotments in the 4th Quarter will be stores who were 
previous participants from 2002.   

 

Table 6a – 3rd Quarter Reservation Request Summary – SCE Territory 

Channel Quantity 
Ethnic Grocery    

                      - Spanish 7 
                      - Korean 2 
                      - Vietnamese 6 
                      - Chinese 7 
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                      -  Other 0 
  
Grocery   0 
Hardware  0 
Rural Hardware 4 
  

Total Reservation Requests 26 
 

 

Table 6b – 3rd Quarter Reservation Request Summary  - SDG&E Territory 

Channel Quantity 
Ethnic Grocery    

                      - Spanish 8 
                      - Korean 0 
                      - Vietnamese 6 
                      - Chinese 1 
  
Grocery   0 
Hardware  0 
Rural Hardware 0 
  

Total Reservation Requests 15 
 
 
 

Project Approval 
A total of 23 projects were approved in the SCE service territory and 22 in SDG&E 
service territory.  Table 7 identifies the breakdown of approved projects for both 
territories, along with the total number of stores.  Copies of the approved projects 
can be found in Attachment 6.  

 
 

Table 7 – Projects Approved in 3rd Quarter 2003 by Channel and Language 

Channel SCE SDG&E 
Ethnic Market # Projects #Stores # Projects # Stores 
Rural Hardware 0 0 0 0 
Hardware 0 0 0 0 
Grocery (non ethnic) 0 0 0 0 
Hispanic 10  48   12 16  
Korean   2 2   1 1  
Vietnamese  6 6  3 3  
Chinese   5 5  6 6 

Totals  23 61 22 26 
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Unit Allotments 
As a result of the approved projects, a total of 167,803 units were allotted across 
both SCE and SDG&E service territories.   Table 8 below summarizes allocations for 
the 3rd Quarter by channel and Tables 9 and 10 summarize allotments by wattage. 

 
Table 8 – 3rd Quarter 2003 Allotments and PTD Total 

Type of Retail 
Channel 

Units Allotted 
SCE 

Units Allotted 
SDG&E  

3rd Quarter 
2003 Total 

Overall  
PTD Total 

Hardware 0 0 0 89,000 
Rural Hardware 0 0 0 394,050 
Grocery 0 0 0 12,900 
Ethnic Grocery 114,003 53,800 167,803 2,538,805 
     

TOTAL 114,003 53,800 167,803 3,034,755 
 
 
 
 

Table 9 – 3rd Quarter Allotment Summary by CFL Wattage – SCE Territory 

Channel 14W   15W 20W 23W 25W Totals 

Hardware 0 0 0 0 0 0 
Rural Hardware 0 0 0 0 0 0 

Grocery 0 0 0 0 0 0 
Ethnic Grocery 0 75,163 17,170 20,170 1,500 114,003 
 
TOTAL 

 
0 

 
75,163 

 
17,170 

 
20,170 

 
1,500 

 
114,003 

 
 
 
 

Table 10 – 3rd Quarter Allotment Summary by CFL Wattage – SDG&E Territory 

Channel 14W   15W 20W 23W 25W Totals 

Hardware 0 0 0 0 0 0 
Rural Hardware 0 0 0 0 0 0 

Grocery 0 0 0 0 0 0 
Ethnic Grocery 0 23,698 12,501 10,151 7,450 53,800 
 
TOTAL 

 
0 

 
23,698 

 
12,501 

 
10,151 

 
7,450 

 
53,800 
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Invoice Summary  
Please see Attachment 7 – Invoice Summary Reports, for a thorough representation of 
invoices that have been sent for payment during the 3rd Quarter.  Only invoices that 
have been deemed accurate with all supporting proof of performance documentation 
and were ready for payment are reflected in the reports.    
 
 

Table 11 – 3rd Quarter Invoice Summary - SCE & SDG&E Territories 

 
Manufacturer 
 

Utility  
Region 

Total 
Units 
 

Total  
Dollars 

# of 
Stores  

Date Pkg 
Sent for 
Payment 

Greenlite SCE 19,992 $49,980 14 07/02/03 
Utility Refunds SDG&E 10,500 $52,500 3 07/11/03 
Greenlite SCE 80,000 $200,000 12 07/24/03 
Greenlite SDG&E 1,000 $5,000 1 08/05/03 
Greenlite SCE 3,000 $15,000 1 08/05/03 
Sunpark SCE 2,100 $10,500 1 08/05/03 
Sunpark SCE 1,620 $8,100 1 08/05/03 
Sunpark SCE 1,620 $8,100 1 08/05/03 
Nedco SCE 9,000 $45,000 3 08/05/03 
Utility Refunds SCE 1,800 $ 9,000 1 08/15/03 
Utility Refunds SCE 2,000 $10,000 1 08/15/03 
Utility Refunds SCE 18,000 $90,000 10 08/15/03 
Light Wave SCE 3,000 $15,000 1 08/22/03 
Sunpark SCE 3,000 $15,000 1 08/22/03 
Sunpark SCE 2,100 $10,500 1 08/22/03 
Sunpark SCE 4,000 $20,000 1 08/22/03 
Sunpark SCE 3,000 $15,000 1 08/22/03 
Lights of Amer SCE 6,912 $17,280 4 09/02/03 
Light Wave SCE 6,000 $30,000 2 09/02/03 
Sunpark SCE 6,000 $30,000 3 09/04/03 
Sunpark SCE 900 $  4,500 1 09/04/03 
Sunpark SCE 3,000 $15,000 1 09/04/03 
USPAR SCE 1,200 $6,000 2 09/10/03 
      
TOTAL  279,248 $986,140   

 
 
 
Participating Stores 
The following tables provide a summary of participating stores by retail channel and by 
ethnicity during the 3rd Quarter.  Participating stores are defined as having CFL units 
and POS on display during the 3rd Quarter. Attachment 5  - Participating Retailer List, 
provides a comprehensive list of all participating retailers in the 3rd Quarter.  
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Table 12 -  3rd Quarter Participating Stores by Retail Channel 

Retail Channel 
 

SCE SDG&E 
 

Total 

Hardware 0 0 0 
Rural Hardware 0 0 0 
Grocery 1 0 1 
Ethnic Grocery    

Chinese 5 5 10 
Hispanic 20 9 29 

Korean 9 1 10 
Vietnamese 3 1 4 

TOTAL 38 16 54 
 
 
 

Direct Implementation Activities -  
Ecos Field Staff kept busy in the 3rd Quarter working to expand the retailer 
involvement in Program outreach activities.  Radio advertisements and television 
advertisements were increased; and plans have been made for more of these types 
of activities.  One project chose to purchase booth space at a large Asian 
multicultural festival to distribute CFLs and promote a local ethnic grocery store.  
Over 1200 pieces of POS were placed at participating stores during the 3rd Quarter.   
 
 

Table 13 - 3rd Quarter POS Placement  

POS Type SCE SDG&E Total 
Spanish Shelf Talker 205 34 239 
Spanish Wobbler 180 37 217 
Korean Shelf Talker 67 12 79 
Korean Wobbler 38 10 48 
Chinese Shelf Talker 34 12 46 
Chinese Wobbler 53 10 63 
Vietnamese Shelf Talker 12 10 22 
Vietnamese Wobbler 12 11 23 
English Shelf Talker 254 17 271 
English Wobbler 238 12 250 
Other POS:     
Total POS Placed 1,093 165 1,258 

 
 

Table 14 - Project Advertisements featuring ENERGY STAR CFLs in the 3rd Quarter 

Ad Type  SCE SDG&E Total 
Program Ad Template 18 0 18 
Circular Ads 18 14 32 
Radio Ads w/Program Script 3 0 3 
TV Ads 1  1 

TOTAL 40 14 54 
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Table 15 - Field Staff Retailer Visits in 3rd Quarter 

Utility Rural 
Hardware 

Hardware Grocery Ethnic 
Grocery 

Totals 

SCE 7 0 0 278 285 
SDG&E 0 0 0 136 136 
Totals 7 0 0 414 421 

 
   
 

EM&V Activities 
In the 3rd Quarter, Quantec completed a second round of on-site surveys with 
participating Retailers. Nine surveys were completed. 
 
Quantec’s intention in adding an additional round of on-site surveys was to try and 
contact the retailers while the program promotion was ongoing. In the first round of 
surveys, the on-site visit occurred long after the CFL promotion, so Quantec staff 
had difficulty completing surveys due to staff turnover and could not determine how 
the products were promoted. Thus, Quantec requested a list of active retailers from 
Ecos and sampled from this list for the second round.   However, when the surveys 
were started, it was found that, especially in the San Diego area, bulb shipments had 
been delayed so no promotion had yet occurred. Quantec field staff spent two days 
visiting these stores with no completed surveys. After checking with Ecos, it was 
determined that the stores in the Los Angeles area were, indeed, actively promoting 
the CFLs (i.e., had received shipments). Over the two following days, Quantec field 
staff was able to complete 9 (of the 15 expected for round two) surveys. Quantec 
anticipates making up this difference in the final round of on-site surveys in the 4 th 
Quarter.  

 
  
 
2. Program Accomplishments   
 

Rebate Processing Turn-Around Time  
The amount of time to for payment of rebates on completed projects has held steady 
at approximately 2 weeks from the date the project is deemed complete and sent for 
payment to the date that checks are cut for the rebate amounts.  
 
Retailer Perception 
For approximately one year now, the Hardware and Grocery Program has 
continuously broken new ground and changed the perception of ethnic grocery 
retailers with regard to Utility/State Programs.  Most of the retailers of this Program 
have never participated in any of these types of programs and were very suspicious 
of them initially. The diligence of our Field Team and prompt payment of incentives 
have won most of these retailers over and as they watched CFLs fly off their 
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shelves, they became true believers in the power of energy efficiency and the 
integrity of programs like Hardware and Grocery.  

 
 

3. Program Challenges   
 

There were no notable Program challenges faced during the 3rd Quarter 
 

 
4. Customer Disputes  

 
There were no customer disputes to report for the first quarter  

 
5. Compliance Items   

 
Ecos continued to work with SCE IOU Representative Richard Greenburg on 
refinements to the reporting structure.  Additionally, there has been constant 
communication with IOU Representatives in both SCE and SDG&E regarding 
Program involvement in rural hardware markets and IOU program status.   

 
 

Section V. Additional Items 
 

There were three expenditures that exceeded $500 during the first quarter.  These 
items are supported with backup documentation in Attachment 8 - Back-up 
Documentation.  Attachment 9 contains the expenditures for the 3rd Quarter 2003. 

 
Ecos submitted an application for a no-cost time extension for this program to the 
CPUC in September.  Although we will achieve our goals without the extension, we 
will have remaining funds that we want to transfer into additional incentives and 
labor in order to garner additional energy savings.  Ecos also submitted a 3rd party 
proposal for the 2004-2005 CPUC projects that would be a continuation of the 
existing program, but concentrating only in the ethnic grocery area. 
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